
24 practice questions from Marketing FAME 2018 (July-December) 

WITHOUT answers  

(after these 24 questions, the questions are repeated WITH the answers indicated) 

 

 
1…According to Marketing for All the Marbles, all of the following “clean marketing” incidents 

happened on September 19 in the years indicated, except: 

A. In 1849, the first commercial laundry opened for business, in Oakland, California. 

B. In 1851, William H. Lever was born in Bolton, Lancashire, England.  He later teamed 

with his brother, James, to launch their own soap manufacturing business – Lever Brothers. 

C. In 1876, Melville R. Bissell of Grand Rapids, Michigan patented the first practical carpet-

sweeper. 

D. In 1887, Graham Edgar was born in Fayetteville, Arkansas.  He later developed the 

octane rating system used to measure a fuel’s ability to burn cleanly. 

E. None of the above is an exception, i.e., all of these incidents happened on September 19 

in the years indicated.   

 

2…Although it was not officially dubbed as an “infomercial” at the time, in effect one of the first 

infomercials to appear on television was... 

A. The Arthur Murray Party.   

B. The Ed Sullivan Show. 

C. The Firestone Variety Show. 

D. Amazing Discoveries. 

E. Cooking with Fanny Craddock. 

 
3…Which automotive entrepreneur or executive said he had “never seen a long-range business plan 
that couldn’t be boiled down to a single page of priorities”?  Accordingly, he is noted for keeping a 
single page with his “hot list” of ten priorities listed on it. 
A. Henry Ford 
B. William Durant 
C. Roger Smith 
D. David Buick 
E. Lee Iacocca    

 

4…According to Robert L. Tillman, retired chairman, president and CEO of Lowe’s Companies, 

Inc., all of the following are true about female shoppers and marketing to females except: 

A. Females tend to be more discriminating shoppers than males. 

B. In contrast to males, females are more likely to study products and gather ideas in the 

media prior to shopping. 

C. Women shoppers tend to be more time-sensitive than men, i.e., they want to get in and 

out of the store as quickly as possible.  

D. Well lit stores with wide aisles and clean floors tend to be more important to women 

shoppers than to men shoppers. 

E. None of the above is an exception, i.e., all are true according to Tillman. 



5…Veterans account for about what percentage of the U.S. adult population? 
A.  3 percent 
B.  6 percent 
C.  9 percent   
D. 19 percent 
E. 26 percent 

 

6…Coined by social scientist Muzafer Sherif, the phrase “_____” conveys the notion that people 

view and experience the world in different ways.    

A. Frame of reference   

B. Diversity 

C. Perceptual lens  

D. Social construction 

E. Objective bias 

 

7…According to Abraham Maslow’s classic book published in 1954, Motivation and 

Personality, people’s highest order of needs include those pertaining to... 

A. Self-esteem. 

B. Social affiliation. 

C. Achievement. 

D. Self-actualization.  

E. Control and influence. 

 

8…Which marketing-minded retailer impressed customers in the early 1900s by filling their 

telephone orders before hanging up the telephone? 

A. Charles R. Walgreen, Sr.   

B. Richard Sears 

C. Aaron Montgomery 

D. John Wanamaker 

E. John Eckard 

 

9…Today, the term _____ refers to nonconformists who go their own way and refuse to act as 

part of the group or “herd,” – people whose ideas and practices defy “branding.” 

A. Marauders  

B. Malcontents  

C. Marbles  

D. Mavericks   

E. Maladjusted   

 

10…Patriot Day is now observed annually in the United States on _____, in part to remember 

the almost 3,000 victims killed by Islamic terrorists on the same day in 2001. 

A. August 11 

B. August 30 

C. September 11   

D. September 30 

E. None of the above 

 



11…Born in 1839, which of the following industrialists made his fortune in the oil business and 

pursued a strategy of vertical integration against which competitors could not compete? 

A. Jay Gould 

B. J.P. Morgan 

C. John D. Rockefeller   

D. Andrew Carnegie 

E. John Paul Getty 

 

12…Which two retailing entrepreneurs launched their chain of “Penny Bazaar” variety stores in 

1894, followed by a chain of department stores in 1922 (Hint: The chain of department stores 

continues to exist today)? 

A. James & Charles Penney 

B. Sam & Bud Walton 

C. Michael Marks & Tom Spencer   

D. Debra & Marshall Field 

E. Richard Sears & David Roebuck 

 
13…Who was the first prime minister of Canada?  (Hint: In a survey of school children, 70 percent 
of the respondents believed he/she founded a large international business that appeals to children.) 
A. Pierre Trudeau 
B. Carey Quebec 
C. Milton Hershey 
D. John Macdonald   
E. None of the above 

 

14…All of the following marketing-relevant lessons may be gleaned from studying former U.S. 

President Clinton’s campaign success except: 

A. When trying to persuade an audience to buy an item or an idea, avoid confusing the 

audience; don’t complicate the message unnecessarily. 

B. Because ideas often are abstract and intangible, carefully chosen words to describe them 

can paint memorable pictures for the audience. 

C. Avoid focusing on salient issues the audience can relate to; rather focus on abstract ideas 

to create an aura of sophistication and enlightenment.   

D. Simple and concisely packaged ideas are more easily understood, remembered and 

quoted by the media. 

E. None of the above is an exception.  

 

15…Astute marketers consider each of the following to be one of the primary children’s markets 

except: 

A. Children as immediate buyers. 

B. Children as purchase influencers. 

C. Children as future adult buyers. 

D. Children as gullible consumers.   

E. None of the above is an exception. 

 

  



16…Which of the following statements best characterizes the population growth or growth rate 

in the United States? 

A. The country’s annual rate of population increase is now about half of what it was in the 

1890s.     

B. Whereas the country’s population was about 76 million in 1900, today it is more than 400 

million. 

C. Although the population has recently grown in some major U.S. cities (such as St. Louis, 

Baltimore, Buffalo, Pittsburgh and Cincinnati), the population has recently decreased in many 

others (such as Las Vegas, Austin, Mesa, Charlotte and Phoenix). 

D. Whereas the size of the U.S. population has traditionally increased from decade to 

decade, the total population has declined since 1990. 

E. Because no census of the U.S. population has been taken since 1980, one can only guess 

as to how recent population growth trends compare to historical ones. 

 

17…During the mid-1920s, Ohrbach’s clothing store in New York City was noted for its 

monthly Miracle Day Sale.  However, this monthly sale was discontinued in about 1928 

because... 

A. The store’s owner, Nathan Ohrbach, had a negative perception of such sale events.   

B. The store went out of business. 

C. The store repositioned itself as an upscale store that appealed to affluent, price-insensitive 

customers. 

D. After the store burned to the ground in 1927, the owners determined that the high costs of 

rebuilding the store prohibited the practice of discounting. 

E. None of the above. 

  

18…Located in Sydney, Australia, which famous structure is routinely featured in 

advertisements and travel brochures used to market the city and country? 

A. The James Cook Memorial Bridge 

B. The New South Wales State Building 

C. The Packer-Murdoch Industrial Complex 

D. The Devil’s Marbles Museum 

E. The Sydney Opera House   

 

19…According to Marketing for All the Marbles, which of the following is recommended for 

sales reps when using humor? 

A. Don’t use it in selling situations; buyers will perceive it as a waste of time. 

B. Understand that humor is likely to work best when it pertains to the product or the 

message.   

C. During interactions with buyers, limit the use of humor to one joke or riddle every 15 

minutes. 

D. Be prepared to explain humor to buyers who don’t understand your jokes. 

E. Laugh with buyers, but never at them. 

 

  



20…Which of the following marketing principles is most closely associated with or justified by 

the body of research conducted by B.F. Skinner? 

A. People tend to gravitate toward behaviors that are consistently reinforced.   

B. Advertising works best when buyers are in the mood to buy. 

C. The way a question on a survey is worded has quite a bit to do with the way respondents 

respond to the question. 

D. Marketers who act like consumers are better positioned to sell to consumers. 

E. Buyers tend to ask more questions about a brand after they purchase it than before they 

purchase it. 
 
21…Borden’s spokescows are named _____ and _____, who represent the company’s dairy and 
chemical products, respectively. 
A. Elmo; Elaine 
B. Eloise; Ernie 
C. Elmer; Elsie 
D. Ernie; Elmer   
E. None of the above   
 

22…Citizenship Day in the United States occurs annually on... 

A. July 17. 

B. August 3. 

C. August 17. 

D. September 3. 

E. September 17.   
 

23…According to fashion designer _____, “There are always protests, whether you do 

something good or bad.  Even if you do something beneficial, people say you do it because it’s 

advertising.” 

A. Giorgio Armani   

B. Hans Nobel 

C. Ralph Lauren  

D. Pauline Estavez 

E. Bill Blass 
 
24…Which corporate executive served as the chairman and CEO of General Electric from 1981 
until 2001?  (Hint: He/she encouraged workers to think in terms of a “boundaryless” organization) 
A. Reg Pearson 
B. Jack Welch   
C. Charlotte Beers 
D. Peter Drucker 
E. Jane Trahey 

 
 

End of questions.  The questions are repeated WITH answers (indicated by an 

X after the correct answer) beginning on the next page… 



24 practice questions from Marketing FAME 2018 (July-December) 

WITH answers indicated by an X after the correct answers 
 

 

1…According to Marketing for All the Marbles, all of the following “clean marketing” incidents 

happened on September 19 in the years indicated, except: 

A. In 1849, the first commercial laundry opened for business, in Oakland, California. 

B. In 1851, William H. Lever was born in Bolton, Lancashire, England.  He later teamed 

with his brother, James, to launch their own soap manufacturing business – Lever Brothers. 

C. In 1876, Melville R. Bissell of Grand Rapids, Michigan patented the first practical carpet-

sweeper. 

D. In 1887, Graham Edgar was born in Fayetteville, Arkansas.  He later developed the 

octane rating system used to measure a fuel’s ability to burn cleanly. 

E. None of the above is an exception, i.e., all of these incidents happened on September 19 

in the years indicated.  X 

 

2…Although it was not officially dubbed as an “infomercial” at the time, in effect one of the first 

infomercials to appear on television was... 

A. The Arthur Murray Party.  X 

B. The Ed Sullivan Show. 

C. The Firestone Variety Show. 

D. Amazing Discoveries. 

E. Cooking with Fanny Craddock. 

 
3…Which automotive entrepreneur or executive said he had “never seen a long-range business plan 
that couldn’t be boiled down to a single page of priorities”?  Accordingly, he is noted for keeping a 
single page with his “hot list” of ten priorities listed on it. 
A. Henry Ford 
B. William Durant 
C. Roger Smith 
D. David Buick 
E. Lee Iacocca X   

 

4…According to Robert L. Tillman, retired chairman, president and CEO of Lowe’s Companies, 

Inc., all of the following are true about female shoppers and marketing to females except: 

A. Females tend to be more discriminating shoppers than males. 

B. In contrast to males, females are more likely to study products and gather ideas in the 

media prior to shopping. 

C. Women shoppers tend to be more time-sensitive than men, i.e., they want to get in and 

out of the store as quickly as possible. X 

D. Well lit stores with wide aisles and clean floors tend to be more important to women 

shoppers than to men shoppers. 

E. None of the above is an exception, i.e., all are true according to Tillman. 

 

 



5…Veterans account for about what percentage of the U.S. adult population? 
A.  3 percent 
B.  6 percent 
C.  9 percent  X 
D. 19 percent 
E. 26 percent 

 

6…Coined by social scientist Muzafer Sherif, the phrase “_____” conveys the notion that people 

view and experience the world in different ways.    

A. Frame of reference  X 

B. Diversity 

C. Perceptual lens  

D. Social construction 

E. Objective bias 

 

7…According to Abraham Maslow’s classic book published in 1954, Motivation and 

Personality, people’s highest order of needs include those pertaining to... 

A. Self-esteem. 

B. Social affiliation. 

C. Achievement. 

D. Self-actualization. X 

E. Control and influence. 

 

8…Which marketing-minded retailer impressed customers in the early 1900s by filling their 

telephone orders before hanging up the telephone? 

A. Charles R. Walgreen, Sr.  X 

B. Richard Sears 

C. Aaron Montgomery 

D. John Wanamaker 

E. John Eckard 

 

9…Today, the term _____ refers to nonconformists who go their own way and refuse to act as 

part of the group or “herd,” – people whose ideas and practices defy “branding.” 

A. Marauders  

B. Malcontents  

C. Marbles  

D. Mavericks  X 

E. Maladjusted   

 

10…Patriot Day is now observed annually in the United States on _____, in part to remember 

the almost 3,000 victims killed by Islamic terrorists on the same day in 2001. 

A. August 11 

B. August 30 

C. September 11  X 

D. September 30 

E. None of the above 

 



11…Born in 1839, which of the following industrialists made his fortune in the oil business and 

pursued a strategy of vertical integration against which competitors could not compete? 

A. Jay Gould 

B. J.P. Morgan 

C. John D. Rockefeller  X 

D. Andrew Carnegie 

E. John Paul Getty 

 

12…Which two retailing entrepreneurs launched their chain of “Penny Bazaar” variety stores in 

1894, followed by a chain of department stores in 1922 (Hint: The chain of department stores 

continues to exist today)? 

A. James & Charles Penney 

B. Sam & Bud Walton 

C. Michael Marks & Tom Spencer  X 

D. Debra & Marshall Field 

E. Richard Sears & David Roebuck 

 
13…Who was the first prime minister of Canada?  (Hint: In a survey of school children, 70 percent 
of the respondents believed he/she founded a large international business that appeals to children.) 
A. Pierre Trudeau 
B. Carey Quebec 
C. Milton Hershey 
D. John Macdonald  X 
E. None of the above 

 

14…All of the following marketing-relevant lessons may be gleaned from studying former U.S. 

President Clinton’s campaign success except: 

A. When trying to persuade an audience to buy an item or an idea, avoid confusing the 

audience; don’t complicate the message unnecessarily. 

B. Because ideas often are abstract and intangible, carefully chosen words to describe them 

can paint memorable pictures for the audience. 

C. Avoid focusing on salient issues the audience can relate to; rather focus on abstract ideas 

to create an aura of sophistication and enlightenment.  X 

D. Simple and concisely packaged ideas are more easily understood, remembered and 

quoted by the media. 

E. None of the above is an exception.  

 

15…Astute marketers consider each of the following to be one of the primary children’s markets 

except: 

A. Children as immediate buyers. 

B. Children as purchase influencers. 

C. Children as future adult buyers. 

D. Children as gullible consumers.  X 

E. None of the above is an exception. 

 

 

 



16…Which of the following statements best characterizes the population growth or growth rate 

in the United States? 

A. The country’s annual rate of population increase is now about half of what it was in the 

1890s.  X   

B. Whereas the country’s population was about 76 million in 1900, today it is more than 400 

million. 

C. Although the population has recently grown in some major U.S. cities (such as St. Louis, 

Baltimore, Buffalo, Pittsburgh and Cincinnati), the population has recently decreased in many 

others (such as Las Vegas, Austin, Mesa, Charlotte and Phoenix). 

D. Whereas the size of the U.S. population has traditionally increased from decade to 

decade, the total population has declined since 1990. 

E. Because no census of the U.S. population has been taken since 1980, one can only guess 

as to how recent population growth trends compare to historical ones. 

 

17…During the mid-1920s, Ohrbach’s clothing store in New York City was noted for its 

monthly Miracle Day Sale.  However, this monthly sale was discontinued in about 1928 

because... 

A. The store’s owner, Nathan Ohrbach, had a negative perception of such sale events.  X 

B. The store went out of business. 

C. The store repositioned itself as an upscale store that appealed to affluent, price-insensitive 

customers. 

D. After the store burned to the ground in 1927, the owners determined that the high costs of 

rebuilding the store prohibited the practice of discounting. 

E. None of the above. 

  

18…Located in Sydney, Australia, which famous structure is routinely featured in 

advertisements and travel brochures used to market the city and country? 

A. The James Cook Memorial Bridge 

B. The New South Wales State Building 

C. The Packer-Murdoch Industrial Complex 

D. The Devil’s Marbles Museum 

E. The Sydney Opera House  X 

 

19…According to Marketing for All the Marbles, which of the following is recommended for 

sales reps when using humor? 

A. Don’t use it in selling situations; buyers will perceive it as a waste of time. 

B. Understand that humor is likely to work best when it pertains to the product or the 

message.  X 

C. During interactions with buyers, limit the use of humor to one joke or riddle every 15 

minutes. 

D. Be prepared to explain humor to buyers who don’t understand your jokes. 

E. Laugh with buyers, but never at them. 

 

  



20…Which of the following marketing principles is most closely associated with or justified by 

the body of research conducted by B.F. Skinner? 

A. People tend to gravitate toward behaviors that are consistently reinforced.  X 

B. Advertising works best when buyers are in the mood to buy. 

C. The way a question on a survey is worded has quite a bit to do with the way respondents 

respond to the question. 

D. Marketers who act like consumers are better positioned to sell to consumers. 

E. Buyers tend to ask more questions about a brand after they purchase it than before they 

purchase it. 
 
21…Borden’s spokescows are named _____ and _____, who represent the company’s dairy and 
chemical products, respectively. 
A. Elmo; Elaine 
B. Eloise; Ernie 
C. Elmer; Elsie 
D. Ernie; Elmer  X 
E. None of the above   
 

22…Citizenship Day in the United States occurs annually on... 

A. July 17. 

B. August 3. 

C. August 17. 

D. September 3. 

E. September 17.  X 
 

23…According to fashion designer _____, “There are always protests, whether you do something 

good or bad.  Even if you do something beneficial, people say you do it because it’s advertising.” 

A. Giorgio Armani  X 

B. Hans Nobel 

C. Ralph Lauren  

D. Pauline Estavez 

E. Bill Blass 
 
24…Which corporate executive served as the chairman and CEO of General Electric from 1981 until 
2001?  (Hint: He/she encouraged workers to think in terms of a “boundaryless” organization) 
A. Reg Pearson 
B. Jack Welch  X 
C. Charlotte Beers 
D. Peter Drucker 
E. Jane Trahey 
 


