
24 practice questions from Marketing FAME 2018 (January – June) 

WITHOUT answers (after these 24 questions, the questions are repeated WITH 

the answers indicated) 

 

1….Which chemical engineer born in 1866 once asked, “If you can’t do it better, why do it?” 

A. John Harvey Kellogg 

B. James Goldsmith 

C. Phyllis Pechey (also known as Fanny Cradock) 

D. Herbert Henry Dow   

E. Alan G. Lafley 

 

2….When 24-year-old publishing entrepreneur, John H. Johnson, asked his friends to visit 

newsstands and specifically ask to buy copies of his publication, Negro Digest, in 1942, he was 

utilizing a _____ strategy. 

A. Pull    

B. Push  

C. Penetration 

D. Skimming 

E. Selective distribution 

 

3….Which of the following statements is true about the advertising icon and spokescharacter, 

Tony the Tiger? 

A. For most of his career, the voice of Tony was supplied by Thurl A. Ravenscroft. 

B. Advertising Age magazine dubbed Tony as one of the top 10 advertising icons of the 20th 

century. 

C. As a spokescharacter, Tony represented Kellogg’s Frosted Flakes. 

D. As a spokescharacter, Tony probably has been more recognizable to young children than 

a human spokesperson would have been. 

E. All of the above statements are true.   

 

4….Farming equipment inventor Cyrus Hall McCormick was noted for his customer-centric 

innovations, including: 

A. The addition of a seat to his reaping machines (to reduce farmer fatigue).  

B. The installation of the first toll-free “800” consumer hotline in the late 1950s. 

C. Custom-designed paint jobs as early as the 1920s, i.e., equipment purchasers could 

choose from 216 color combinations.  

D. Designing reapers and threshing machines specifically for female farmers. 

E. Allowing customers to “test lease” farming equipment for up to one month prior to 

purchase. 

  

  



5….Editorial writer for the New York Sun, Francis P. Church, wrote which of the following lines 

in response to a reader’s letter in 1897? 

A. “You get what you pay for.” 

B. “The squeaky wheel gets the grease.” 

C. “If at first you don’t succeed, try, try again.” 

D. “When in doubt, shout.” 

E. “Yes Virginia, there is a Santa Claus.”   

 

6.  The makers of nylon (DuPont) effectively extended the product life cycle for nylon by... 

A. Suing other companies who infringed on DuPont’s trademark for nylon. 

B. Marketing nylon as a substitute for silk. 

C. Promoting the exclusive and high quality image of nylon. 

D. Finding hundreds of new applications for nylon and by developing new varieties of 

nylon.   

E. By focusing their marketing efforts on fashion-conscious women who tend to buy hosiery in 

large volumes. 

 

7….All of the following are marketing-relevant perishability principles, except: 

A. The less perishable an item, the greater the chances that its potential value will be 

realized. 

B. The more perishable a product, the more important it is for marketers to forecast demand 

and supply accurately. 

C. As the shelf-life of products is extended, consumers are more likely to buy in larger 

quantities and “stock-up.” 

D. When a product is not particularly perishable, a greater degree of flexibility exists in the 

channels of distribution, e.g., longer and more efficient channels are possible. 

E. Tangible goods tend to be more perishable than services.   

 

8….Which top level corporate executive suffered from “fear of contacting prospective 

customers” early in his career? [Hint: His/her mother telephoned him frequently to remind 

him/her to “get off you duff and make some calls.”] 

A. Michael Dell    

B. Charles Rolls 

C. James Madison 

D. Jacob Schweppe 

E. Sandy Weill    

 

  



9….The opening of the first Body Shop (cosmetic) store in Brighton, England in March 1976 

was accompanied by some negative publicity.  That is, _____ 

A. Critics charged that it was in poor taste to locate a business called “The Body Shop” next 

to a mortuary.    

B. Cosmetics sold by The Body Shop had not been properly tested and within days of the 

store’s grand opening many customers developed rashes and allergies from their use. 

C. The company was guilty of not being particularly environmentally-friendly, e.g., they 

wasted a significant number of plastic bottles. 

D. When translated into French, the company’s name meant, “brothel”; accordingly, 

employees were often embarrassed by French-speaking customers who misunderstood 

the nature of the business. 

E. The company’s founders, Bill and Bob Boodier, were accused of unfairly forcing a 

nearby competitor out of business.  

 

10…. In the U.S., the typical household receives about _____ pieces of mailed marketing 

communications weekly, about half of which are enclosed in envelopes. 

A. 7 

B. 17   

C. 27 

D. 37 

E. 47 

 

11….First celebrated in 1970, _____ is now celebrated annually in the United States on April 22. 

A. Immanuel Kant Day 

B. Earth Day  

C. Oklahoma Land Rush Day 

D. The beginning of Spring Break 

E. Easter Passover 

 

12….Which U.S. president born in 1913 once offered the following observation about 

leadership?:  “If an individual wants to be a leader and isn’t controversial, that means he never 

stood for anything.” 

A. John F. Kennedy 

B. Lyndon B. Johnson 

C. Jimmy Carter 

D. Ronald Reagan 

E. None of the above   

  

  



13….The economy of Pittsburgh, Pennsylvania was devastated on January 27, 1946, when... 

A. The city’s three largest banks simultaneously filed for bankruptcy. 

B. Thousands of steelworkers began a strike that lasted 19 days.  

C. The Allegheny River spilled over its banks and flooded more than 41 square miles of the 

city. 

D. Japanese steel producers announced they would undercut the price of Pittsburgh 

steelmakers by 17 percent. 

E. A scandal at Bethlehem Steel shook investors’ confidence, causing the price of the stock 

to plummet.  

 

14…. In the Northern Hemisphere, the summer solstice… 

A. Represents the beginning of summer. 

B. Is the day of the year with the most hours of daylight. 

C. Typically occurs on or near June 21.  

D. All of the above  

E. None of the above 

 

15….The phrase _____ is broadly used today to refer to an original item of high quality. 

A. “Real McCoy”   

B. “Good Housekeeping stamp of approval” 

C. “Einstein quality” 

D. “Willy Loman would’ve used it” 

E. “Up with the Jones” 

 

16…. Hormel’s introduction of deviled Spam (in 1964), Spam Smoked Flavored (1971), Spam 

with Cheese Chunks (1971), and Spam Lite (1986) was part of the company’s _____ strategy. 

A. Customer harvesting 

B Market penetration 

C. Brand extension 

D. Marketing centralization 

E. Product placement  

 

17…. Which of the following practices did Louis Warren Hill implement during the early part of 

the 20th century to promote the United States’ western national parks? 

A. He coined the phrase, “See America first.” 

B. He hired PR professionals to write stories about the parks and distribute them to 

newspapers around the country. 

C. He commissioned noteworthy painters to visit the West and capture the parks’ scenic 

beauty on canvas. 

D. All of the above.     

E. None of the above – Hill was in the railroad business, not in the business of promoting 

national parks. 

 

  



18…. Typically, about how much time does scanning technology save at the checkout stand? 

A. 5 percent 

B. 10 percent   

C. 15 percent 

D. 20 percent 

E. 25 percent 

 

19…. The “fiable” pill was invented by William E. Upjohn in the 1880s.  To dramatize the 

effectiveness of his pills... 

A. He immersed samples in glasses of water to prove that they were waterproof. 

B. He ate dozens in the presence of physicians to prove that his pills were not only safe, but 

tasty too.  

C. He challenged physicians to crush the pills with their thumbs.  

D. He placed advertisements in major newspapers around the country challenging 

competitors to a “pill-testing” contest. 

E. He offered a money-back guarantee to patients who took his pills for at least seven days 

and did not recover. 

 

20…. One hundred and ten years after Marvin C. Stone patented _____ in 1888, three-year-old 

Brandon Martin believed he discovered an alternative use for the innovation. 

A. The Apple computer 

B. The microprocessor 

C. The wax drinking straw   

D. The concept of War Bonds 

E. Roller skates  

 

21…. The first Automat Restaurant was launched on June 9, 1902.  Exactly 101 years later, on 

June 9, 2003, an A.C. Nielsen survey revisited the Automat Restaurant concept (utilizing 

vending machines) and found that _____ percent of surveyed respondents said they would not 

buy groceries from such vending machines. 

A. 14 

B. 34 

C. 54 

D. 74   

E. 94 

 

  



22…. Which of the following statements best characterizes Sears’ post-WWII economic forecast 

of the United States? 

A. Sears believed the post-war period most likely would be a difficult one; the company 

expected high-unemployment and little or no economic growth. 

B. Sears was positive about the likely economic prosperity that would follow the war, but 

the company acted much more conservatively than their chief competitor, Montgomery Ward. 

C. Although Sears was generally positive about the likelihood of a strong post-war 

economy, the company generally failed to act on their forecast.  Instead the company chose not 

to grow or otherwise take any initiatives to capitalize on the economic boon that followed the 

war.  

D. Sears believed the post-war economy would be strong, recognizing that the war had 

created considerable pent-up demand for consumer goods that would need to be satisfied after 

the war.  

E. Sears expected the post-war economy would be strong, but not for consumer goods.  The 

company believed that B2B firms would benefit most during the post-war period. 

 

23…. What innovative marketing step did Texaco take in the 1930s to build the company’s 

business? 

A. It branded its “Fire Chief” gasoline. 

B. It hired suggestive selling expert Elmer Wheeler to determine the best way to use 

suggestive selling to stimulate sales of its motor oil. 

C. The company introduced their “Registered Rest Room” program to ensure cleanliness 

and thus appeal to motorists. 

D. All of the above.   

E. None of the above. 

 

24… Advertising executive _____ recognized the important role that creativity played in 

advertising, so he/she developed the _____ technique to stimulate creativity throughout the 

advertising agency. 

A. Alex Faickney Osborn; forced relationship 

B. Alex Faickney Osborn; brainstorming  

C. Lillian Evelyn Gilbreth; forced relationship 

D. Lillian Evelyn Gilbreth; brainstorming  

E. Alex Gilbreth; forced relationship 

 

 

End of questions.  The questions are repeated WITH answers 

beginning on the next page… 

  



Practice questions from Marketing FAME 2018 (January – June) 

WITH answers indicated by an X 
 

1….Which chemical engineer born in 1866 once asked, “If you can’t do it better, why do it?” 

A. John Harvey Kellogg 

B. James Goldsmith 

C. Phyllis Pechey (also known as Fanny Cradock) 

D. Herbert Henry Dow  X 

E. Alan G. Lafley 

 

2….When 24-year-old publishing entrepreneur, John H. Johnson, asked his friends to visit 

newsstands and specifically ask to buy copies of his publication, Negro Digest, in 1942, he was 

utilizing a _____ strategy. 

A. Pull   X 

B. Push  

C. Penetration 

D. Skimming 

E. Selective distribution 

 

3….Which of the following statements is true about the advertising icon and spokescharacter, 

Tony the Tiger? 

A. For most of his career, the voice of Tony was supplied by Thurl A. Ravenscroft. 

B. Advertising Age magazine dubbed Tony as one of the top 10 advertising icons of the 20th 

century. 

C. As a spokescharacter, Tony represented Kellogg’s Frosted Flakes. 

D. As a spokescharacter, Tony probably has been more recognizable to young children than 

a human spokesperson would have been. 

E. All of the above statements are true.  X 

 

4….Farming equipment inventor Cyrus Hall McCormick was noted for his customer-centric 

innovations, including: 

A. The addition of a seat to his reaping machines (to reduce farmer fatigue). X 

B. The installation of the first toll-free “800” consumer hotline in the late 1950s. 

C. Custom-designed paint jobs as early as the 1920s, i.e., equipment purchasers could 

choose from 216 color combinations.  

D. Designing reapers and threshing machines specifically for female farmers. 

E. Allowing customers to “test lease” farming equipment for up to one month prior to 

purchase. 

  

  



5….Editorial writer for the New York Sun, Francis P. Church, wrote which of the following lines 

in response to a reader’s letter in 1897? 

A. “You get what you pay for.” 

B. “The squeaky wheel gets the grease.” 

C. “If at first you don’t succeed, try, try again.” 

D. “When in doubt, shout.” 

E. “Yes Virginia, there is a Santa Claus.”  X 

 

6.  The makers of nylon (DuPont) effectively extended the product life cycle for nylon by... 

A. Suing other companies who infringed on DuPont’s trademark for nylon. 

B. Marketing nylon as a substitute for silk. 

C. Promoting the exclusive and high quality image of nylon. 

D. Finding hundreds of new applications for nylon and by developing new varieties of 

nylon.  X 

E. By focusing their marketing efforts on fashion-conscious women who tend to buy hosiery in 

large volumes. 

 

7….All of the following are marketing-relevant perishability principles, except: 

A. The less perishable an item, the greater the chances that its potential value will be 

realized. 

B. The more perishable a product, the more important it is for marketers to forecast demand 

and supply accurately. 

C. As the shelf-life of products is extended, consumers are more likely to buy in larger 

quantities and “stock-up.” 

D. When a product is not particularly perishable, a greater degree of flexibility exists in the 

channels of distribution, e.g., longer and more efficient channels are possible. 

E. Tangible goods tend to be more perishable than services.  X 

 

8….Which top level corporate executive suffered from “fear of contacting prospective 

customers” early in his career? [Hint: His/her mother telephoned him frequently to remind 

him/her to “get off you duff and make some calls.”] 

A. Michael Dell    

B. Charles Rolls 

C. James Madison 

D. Jacob Schweppe 

E. Sandy Weill   X 

  



9….The opening of the first Body Shop (cosmetic) store in Brighton, England in March 1976 

was accompanied by some negative publicity.  That is, _____ 

A. Critics charged that it was in poor taste to locate a business called “The Body Shop” next 

to a mortuary.   X 

B. Cosmetics sold by The Body Shop had not been properly tested and within days of the 

store’s grand opening many customers developed rashes and allergies from their use. 

C. The company was guilty of not being particularly environmentally-friendly, e.g., they 

wasted a significant number of plastic bottles. 

D. When translated into French, the company’s name meant, “brothel”; accordingly, 

employees were often embarrassed by French-speaking customers who misunderstood 

the nature of the business. 

E. The company’s founders, Bill and Bob Boodier, were accused of unfairly forcing a 

nearby competitor out of business.  

 

10…. In the U.S., the typical household receives about _____ pieces of mailed marketing 

communications weekly, about half of which are enclosed in envelopes. 

A. 7 

B. 17  X 

C. 27 

D. 37 

E. 47 



 

11….First celebrated in 1970, _____ is now celebrated annually in the United States on April 22. 

A. Immanuel Kant Day 

B. Earth Day  X 

C. Oklahoma Land Rush Day 

D. The beginning of Spring Break 

E. Easter Passover 

 

12….Which U.S. president born in 1913 once offered the following observation about 

leadership?:  “If an individual wants to be a leader and isn’t controversial, that means he never 

stood for anything.” 

A. John F. Kennedy 

B. Lyndon B. Johnson 

C. Jimmy Carter 

D. Ronald Reagan 

E. None of the above  X 

  

  



13….The economy of Pittsburgh, Pennsylvania was devastated on January 27, 1946, when... 

A. The city’s three largest banks simultaneously filed for bankruptcy. 

B. Thousands of steelworkers began a strike that lasted 19 days.  X 

C. The Allegheny River spilled over its banks and flooded more than 41 square miles of the 

city. 

D. Japanese steel producers announced they would undercut the price of Pittsburgh 

steelmakers by 17 percent. 

E. A scandal at Bethlehem Steel shook investors’ confidence, causing the price of the stock 

to plummet.  

 

14…. In the Northern Hemisphere, the summer solstice… 

A. Represents the beginning of summer. 

B. Is the day of the year with the most hours of daylight. 

C. Typically occurs on or near June 21.  

D. All of the above  X 

E. None of the above 

 

15….The phrase _____ is broadly used today to refer to an original item of high quality. 

A. “Real McCoy”  X 

B. “Good Housekeeping stamp of approval” 

C. “Einstein quality” 

D. “Willy Loman would’ve used it” 

E. “Up with the Jones” 

 

16…. Hormel’s introduction of deviled Spam (in 1964), Spam Smoked Flavored (1971), Spam 

with Cheese Chunks (1971), and Spam Lite (1986) was part of the company’s _____ strategy. 

A. Customer harvesting 

B Market penetration 

C. Brand extension   X 

D. Marketing centralization 

E. Product placement  

 

17…. Which of the following practices did Louis Warren Hill implement during the early part of 

the 20th century to promote the United States’ western national parks? 

A. He coined the phrase, “See America first.” 

B. He hired PR professionals to write stories about the parks and distribute them to 

newspapers around the country. 

C. He commissioned noteworthy painters to visit the West and capture the parks’ scenic 

beauty on canvas. 

D. All of the above.  X   

E. None of the above – Hill was in the railroad business, not in the business of promoting 

national parks. 

 

  



18…. Typically, about how much time does scanning technology save at the checkout stand? 

A. 5 percent 

B. 10 percent  X 

C. 15 percent 

D. 20 percent 

E. 25 percent 

 

19…. The “fiable” pill was invented by William E. Upjohn in the 1880s.  To dramatize the 

effectiveness of his pills... 

A. He immersed samples in glasses of water to prove that they were waterproof. 

B. He ate dozens in the presence of physicians to prove that his pills were not only safe, but 

tasty too.  

C. He challenged physicians to crush the pills with their thumbs.X   

D. He placed advertisements in major newspapers around the country challenging 

competitors to a “pill-testing” contest. 

E. He offered a money-back guarantee to patients who took his pills for at least seven days 

and did not recover. 

 

20…. One hundred and ten years after Marvin C. Stone patented _____ in 1888, three-year-old 

Brandon Martin believed he discovered an alternative use for the innovation. 

A. The Apple computer 

B. The microprocessor 

C. The wax drinking straw   X 

D. The concept of War Bonds 

E. Roller skates  

 

21…. The first Automat Restaurant was launched on June 9, 1902.  Exactly 101 years later, on 

June 9, 2003, an A.C. Nielsen survey revisited the Automat Restaurant concept (utilizing 

vending machines) and found that _____ percent of surveyed respondents said they would not 

buy groceries from such vending machines. 

A. 14 

B. 34 

C. 54 

D. 74  X 

E. 94 

 

  



22…. Which of the following statements best characterizes Sears’ post-WWII economic forecast 

of the United States? 

A. Sears believed the post-war period most likely would be a difficult one; the company 

expected high-unemployment and little or no economic growth. 

B. Sears was positive about the likely economic prosperity that would follow the war, but 

the company acted much more conservatively than their chief competitor, Montgomery Ward. 

C. Although Sears was generally positive about the likelihood of a strong post-war 

economy, the company generally failed to act on their forecast.  Instead the company chose not 

to grow or otherwise take any initiatives to capitalize on the economic boon that followed the 

war.  

D. Sears believed the post-war economy would be strong, recognizing that the war had 

created considerable pent-up demand for consumer goods that would need to be satisfied after 

the war.  X 

E. Sears expected the post-war economy would be strong, but not for consumer goods.  The 

company believed that B2B firms would benefit most during the post-war period. 

 

23…. What innovative marketing step did Texaco take in the 1930s to build the company’s 

business? 

A. It branded its “Fire Chief” gasoline. 

B. It hired suggestive selling expert Elmer Wheeler to determine the best way to use 

suggestive selling to stimulate sales of its motor oil. 

C. The company introduced their “Registered Rest Room” program to ensure cleanliness 

and thus appeal to motorists. 

D. All of the above.  X 

E. None of the above. 

 

24… Advertising executive _____ recognized the important role that creativity played in 

advertising, so he/she developed the _____ technique to stimulate creativity throughout the 

advertising agency. 

A. Alex Faickney Osborn; forced relationship 

B. Alex Faickney Osborn; brainstorming  XC. Lillian Evelyn Gilbreth; forced relationship 

D. Lillian Evelyn Gilbreth; brainstorming  

E. Alex Gilbreth; forced relationship 

 

 

 

 

============================== End  ================================== 
 


