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January 20, 2018 
Saturday 

National Skiing Day 
 

 
 

Objectives & reminders 
 
 
 

 
 

 

Appointments 
 

Early morning 

 
8 a.m. 

 
9 a.m. 

 
10 a.m. 

 
11 a.m. 

 
Noon 

 
1 p.m. 

 
2 p.m. 

 
3 p.m. 

 
4 p.m. 

 
5 p.m. 

 
6 p.m. 

 
Later evening 

 

National Skiing Day 
U.S. President Ronald Reagan first proclaimed January 
20 to be National Skiing Day in 1989.  According to 
Reagan:  
 

“[T]he practicality and pleasure of skiing are 
worth celebrating by all of us, and that is the 
reason for this National Skiing Day.  Skiing is 
advantageous to many of us for the jobs and 
income it generates.  It also proves useful for 
residents of isolated areas; rescue teams; and 
Armed Forces units.  Additionally, national and 
international sports groups, including Special 
Olympics International, recognize the athletic 
and therapeutic benefits of skiing for 
handicapped people and include it in their 
regular programs.  Skiing is now one of our 
most popular winter sports.” 

 
For marketers, skiers represent both a direct market 
(e.g., ski equipment, apparel, lift tickets, etc.) and an 
indirect one (e.g., lodging, food, transportation).  
Recent estimates suggest that 12-15 million Americans 
call themselves skiers. For the 2015-16 ski season, they 
collectively accounted for 52.8 million skier visits – 
including all forms of skiing (i.e., downhill, Alpine, 
snowboarding, cross country, and freeski).  American 
skiers also spent about $4.7 billion that year on skiing 
equipment, apparel, accessories and rentals. 

 
Demographically, American skiers are more likely to 
be male than female by about a 3:2 margin, depending 
on the type of skiing.  In terms of age, the 25-34 age 
group accounts for the most skiers across all types of 
skiing -- about 28%, on average -- followed by 35-44 
(17%) and 18-24 (15%) age groups. Skiing activity 
tends to be highest in the Rocky Mountain region, in 
terms of the number of annual skier visits (22.3 
million), followed by the Pacific (11.7), Northeast (9.3), 
Midwest (5.5) and Southeast (4.0) regions. 

 

  Data interpretation 
and application:  

Invitation to discuss 
How could President Reagan’s 
comments and the above ski 
market data be used to market 
products and services not directly 
related to skiing – products such as 
laundry detergent, automobiles and 
soft drinks?  Be specific. 


